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A NEW, NEW CREATIVE GROUP - OPTIK

This year has seen a huge creative spark at
Hakuoh University with the start of a new
type of student circle, “OPTIK" (facebook.com/

BB FEBAED
Paul del Rosario

optikjp) At many universities throughout Japan,

there are the usual photography clubs or video-

making clubs, but most of those clubs which
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I've witnessed and joined in the past are really
just what they are - student clubs producing
amateur-level work. With the exception of
specialised art, design, and photography schools,
the average campus organised creative group
are geared more for hobbyists, and there is
nothing wrong about this because it's not serious
and everyone is having fun without the pressure
of having to create something groundbreaking
in the design world. However, in order for any
visual and creative group to escape from bland
and unoriginal projects and produce new and
unique concepts, creative direction and guidance
is of utmost importance.

OPTIK was launched this year, but with
the vision to really carve out something
dynamic at Hakuoh and to be recognised
amongst experienced artists and creatives. As
creative director of the group, I made it top-
priority to get involved as much as I can and
guide the students with my knowledge in
photography, video-production, design and visual
communication. Not only was it exciting for me,
but I believe the students involved also learned
much from OPTIK s first year of inception.
OPTIK's first project was Showa 90 (REFI1904)
which had two objectives. The first was to
explore how the visual aesthetics of the 1960s,
70s, and 80s have influenced modern trends in
fashion, music and design; in essence, the first
goal was to answer the question “What would
it be like if Showa continued until today?” Most
people would probably think “retro” and there
is that element, but it's not only that.

The second aim of Showa 90 was create a
visual presentation using Super 8 cameras and
film. This year marked the 50th anniversary of

Kodak's development of the Super 8 medium,

so the OPTIK team created a visual exhibition
which mixed analog media, but presented in
modern multimedia form using seven film
projectors. It was a showing pure analog
visuals, but presenting them in a digital manner;
simultaneously mixing images to create a visual
salad.

Showa 90 pushed the levels of just regular
university creative club exhibition when a
highly- talented design group from Tokyo called
“Noramoji” participated in this event and shared
their project on old Japanese typography with
the participants. For OPTIK members to show
their work alongside award-winning artists was
quite an honour.

For OPTIK’s project, Kodak Japan was delighted
to hear about Showa 90 and generously provided
the group with over 50,000 yen in Super 8 film
supplies and Kodak goods. In addition, The
Japan Times will be writing a short article
about OPTIK's activities with a tentative release
in early 2016. Needless to say, OPTIK has had
a very good start in it's debut as a Hakuoh
creative group.

The group is now busy applying their skills
in photography and fashion by creating a
fashion blog called “Japan Campus Fashion”
(japancampusfashion.tumblr.com) with the aim of
documenting a specific style of fashion amongst
university students at Hakuoh and throughout
Japan. Although the blog was developed by
OPTIK, we hope other universities will get
involved for mutual sharing of creative ideas.
OPTIK fourth year members will soon be
parting, so we hope to maintain and cultivate
a strong sense of appreciation for design and
the visual arts by bringing in a new group of

passionate and creative group of students.
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